
KPI Performance 
 
The below tables refer to our targets and performance over the reporting period. The data refers to financial years unless stated 
otherwise. 

 
Protect Climate Performance Scorecard 

Target Metric Methodology 
Baseline 

Year 
Target 

Year 
2019 2020 2021 2022 2023 2024 2025 

By 2030, Lidl commits to 
reducing our absolute Scope 1 
and 2 greenhouse gas (GHG) 
emissions by 70% from a 2019 
baseline 

tCO₂e 

Market-based Scope 1 and 2 
GHG emissions* 
* The methodology/standard 
used to calculate these figures 
are based on the GHG 
Protocol 

FY19 2030 22,016 21,698 20,339 20,639 19,477 19,501 18,838 

% Change 
(to baseline)     -1.44% -7.62% -6.25% -11.53% -11.42% -14.36% 

By 2034, Lidl GB commits to 
reducing absolute Scope 3 FLAG 
emissions by 42.4% from a 2022 
baseline 
By 2034, Lidl GB commits to 
reducing absolute Scope 3 non 
FLAG GHG emissions by 35% 
from a 2022 baseline 

tCO₂e 

FLAG emissions are based on 
the GHG Land Sector and 
Removals Guidance and the 
SBTi's Forest, Land, and 
Agriculture (FLAG) Guidance. 
Non-FLAG emissions are 
based on the GHG Protocol 
Corporate Value Chain (Scope 
3) Accounting and Reporting 
Standard. 

FY22 2034 N/A N/A N/A 12,113,899 12,523,215 12,947,993 13,953,598 

% Change 
(to baseline)        3.38% 6.89% 15.19% 

By FY2026, suppliers that 
represent 75% of Lidl Stiftung & 
Co.KG product related emissions 
will set validated Science Based 
Targets (SBTs) 

% of suppliers in 
scope with 
validated SBTs 

Suppliers negotiated by Lidl 
GB that fall within the scope 
of the top 75% of 
product-related emissions of 
Lidl Stiftung & Co.KG, with 
validated SBTs 

N/A 2026 N/A N/A N/A 39% 30% 35% 50% 

 
 



Respecting Biodiversity Performance Scorecard 

Target Metric Methodology 
Baseline 

Year 
Target 

Year 
2019 2020 2021 2022 2023 2024 2025 

100% of our British fruit and 
vegetables to be Organic or LEAF 
Marque certified 

% of fruit and veg 
certified to Organic 
or LEAF Marque 

Annual audit of products to 
ensure they are meeting 
sourcing requirements 

FY20 Ongoing N/A 30% 45% 50% 100% 100% 100% 

 
 
 
 
Promoting Health Performance Scorecard 

Target Metric Methodology 
Baseline 

Year 
Target 

Year 
2019 2020 2021 2022 2023 2024 2025 

We have committed to reporting 
the sales of plant-based protein 
as a percentage of overall 
protein on an annual basis. 

% of total animal 
protein sold by 
weight 

Includes: Fresh, Grocery and 
Frozen products (e.g. Frozen 
Fish), and Own Label and 
Brands 
Excludes: Composite Products 
(e.g. Frozen Pizza) 

N/A N/A N/A N/A 74.9% 74.1% 72.4% 72.1% 71.6% 

% of total sea 
protein sold by 
weight 

Includes: Fresh, Grocery and 
Frozen products (e.g. Frozen 
Fish), and Own Label and 
Brands 
Excludes: Composite Products 
(e.g. Frozen Pizza) 

N/A N/A N/A N/A 10.8% 10.6% 10.0% 9.9% 9.6% 

% of total plant 
protein sold by 
weight 

Plant-based protein: Pulses, 
nuts and plant-based meat 
alternatives 
Includes: Fresh, Grocery and 
Frozen products (e.g. Frozen 
Fish), and Own Label and 
Brands 
Excludes: Composite Products 
(e.g. Frozen Pizza) 

N/A N/A N/A N/A 14.4% 15.3% 17.6% 18.0% 18.8% 

 
 



Conserving Resources Performance Scorecard 

Target Metric Methodology 
Baseline 

Year 
Target 

Year 
2019 2020 2021 2022 2023 2024 2025 

By 2030, we will have reduced 
Lidl GB’s food waste by 50% 
(relative) 

Food waste 
intensity* (% food 
waste vs. food 
handled) 

Conforming with the Food 
Loss and Waste Accounting 
and Reporting Standard (FLW 
Standard). Food surplus 
(tonnes) = Unsold product 
volumes (tonnage) x Unit 
product weights. 
Redistributed food surplus is 
deducted to determine food 
waste (tonnes 

FY16 – 
2.09% 2030 1.41% 

(-32%) 
1.38% 
(-34%) 

1.30% 
(-38%) 

1.20% 
(-43%) 

1.50% 
(-28%) 

1.39% 
(-33%) 

1.25% 
(-40%) 

By 2025, 100% of our own label 
and branded product packaging 
will be recyclable, reusable, 
refillable or renewable (calendar 
year/CY) 

% packaging 
recyclable, reusable, 
refillable or 
renewable 

% tonnage of packaging that 
is eligible to carry an On-Pack 
Recycling Label (OPRL) 
‘recyclable’ or ‘recycle at 
collection point’ logo 

N/A 2025 (CY) N/A 84.0% 93.0% 94.9% 94.4% 94.6% 92.0% 

By 2025, we will reduce the 
packaging of our own label 
products by 25% (in comparison 
to a 2019 baseline) 

% own-label 
packaging reduced 

Tonnes of own-brand primary 
packaging sold relative to 
turnover (£m) 

FY19 FY25 0 -3.5% -2.0% 13.0% 25.0% Target 
Complete  

100% of our farmed and 
wild-caught fish and seafood 
from responsibly managed farms 
and fisheries 

% fish and seafood 
caught from 
responsibly 
managed farms and 
fisheries 

Annual audit of products to 
ensure they are meeting 
sourcing requirements 

N/A Ongoing N/A N/A N/A N/A 85% 90% 99% 

 
We source 100% of fresh beef from UK sources, which is deforestation-and conversion-free. We import ~5% of our beef from South America, which will be 
sourced in line with EUDR moving forward. We share our commitments and supplier requirements with our suppliers at tender phase through our Sustainable 

Sourcing Policy, and all suppliers are required to meet these requirements.   
Beef Soy Footprint 2025 

Fresh Beef 95% 

Imported Beef 5% 

 
 



Conserving Resources Performance Scorecard Continued 
For all own-brand food, non-food, and near-food products, we commit to sourcing 100% of palm (kernel) oil from certified sources at a minimum: 

●​ RSPO Segregated for palm oil is used as an ingredient 
●​ RSPO Mass Balance for palm oil fractions and derivatives 

All palm (kernel) oil sourced must be 100% verified deforestation- and conversion-free, with a 2020 cut-off date. 
 

 2020 2021 2022 2023 2024 2025 

Palm Oil Footprint – Metric Tonnes 14,704 12,362 11,773 13,004 12,471 14,878 

Certified Tonnes of Palm Oil (RSPO) 100.0% 100.0% 100.0% 99.0% 96.0% 100.0% 

Segregated - % 74.0% 80.0% 85.0% 89.0% 82.0% 91.0% 

Mass-Balance - % 26.0% 17.0% 13.0% 10.0% 14.0% 9.0% 

Identity Preserved (IP) - % 0.3% 0.2% 0.3% 0.3% 0.0% 0.1% 

Credits (including smallholder credits) - % 0.0% 3.0% 1.0% 0.4% 0.0% 0.0% 

Uncertified 0.0% 0.0% 0.0% 1.0% 4.0% 0.0% 

 
For all Lidl own-brand products, we aim to source 100% of all UK imports of soy to be from verified deforestation and conversion free (DCF) sources, using a 
cut-off date of 2020. Our commitment is aligned with the Accountability Framework initiative (AFi) principles, and we follow their definition for DCF supply 
chains. Furthermore, as a signatory of the UK Soy Manifesto (2021), Lidl GB has adopted the 2023 updated definition for deforestation and conversion-free 
(DCF) soy. The updated definition for verified DCF (vDCF) includes soy that is Segregated, from Low-Risk Origins (USSAP, UK, India, China, Nigeria), or certified 
Organic.  
 

 2025 

Soy Footprint – Metric Tonnes 165,978 

Verified Deforestation-free and Conversion-free (vDCF)* - % 14% 

Segregated - % 0.6% 

Low-risk origin - % 13% 

Mass-Balance - % 30% 

Credits - % 37% 

Non-Certified Soy - % 19% 

Total Certified Soy - % 81% 

*vDCF means low-risk origin or segregated 


